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safety needs. Additionally, other more established brands 

and traditional manufacturers such as Carhartt and Dickies 

have also begun to grow their product lines to cater to these 

needs. The industry’s “one size fits all” days are over, and a 

new dawn of safety gear, PPE and apparel is rising. But, what 

do construction business owners need to know to keep their 

female employees safe and comfortable on the job?

More Than Aesthetics

“Changing a color doesn’t necessarily make it appealing to 

other genders,” said Erica Cole, product manager, mechanical 

goods at Pure Safety Group. “Initially, most manufacturers 

provided safety gear in pink as a much too on-the-nose 

nod to the fact that the apparel or safety product was 

designed for women.” Cole’s observation isn’t restricted to 

just the construction industry, with an onslaught of products 

in recent years — spanning from razors to ballpoint pens 

— that were introduced with the claim of being designed 

especially for women, without more than a color change on 

the packaging. “Looking forward, I see the future moving past 

color delegations for women’s products and simply offering 

a wider range of sizes. I also expect that, as the number of 

women using safety gear continues to rise, more studies will 

be completed about the effects of falls and energy absorber 

deployment on women,” said Cole.

The development of PPE and other safety apparel for 

women in the industry is still not standard practice for many 

manufacturers. According to Cole, apparel is critical to safety, 

from visibility in poor lighting or at a distance to fabric 

selection for the job it all impacts whether or not the worker 

returns home safely. A standard size small or extra small may 

still be too large for some women, and excessively loose 

clothing poses a risk to become caught in equipment.

“For those who wear PPE and use safety products, concerns lie 

around proper fit of the equipment and ensuring the weight 
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